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Morton Salt
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PepsiCo, Inc.
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The Procter & Gamble Company®
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The renewable energy supply is growing in the U.5. with projected gains
of over 3 quadrillion BTU from 2007 to 2017
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Source: LS. EIA Renewable Energy Supply forecast, July 2016
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The Coca—Cola Company
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ConAgra Foods
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The Clorox Company
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Land O'Lakes, Inc.
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Kellogg Company
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Cargill,Inc
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Hormel Foods

Hormel Foods AR= 20203704 591 Zg1e] & ARE-S 7HAAZ Z1s He
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Irrigated water use has declined in all major commodity crops
in the U.S. from 1980-2011

Comn Cotton Potato Rice Soybean Wheat

Source: Field to Market National Indicators Report 2013
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